














CHAPTER IV
BREAD-AND-BUTTER ISSUES

The bread-and-butter issues of the campaign reflect the
peculiar nature of the media. fhe odd thing about these issues
are that they are basic and fundamental to the progress of the
state, particularly in its burgeoning city population areas.
But the issues which do not lend themselves readily to view
involvement, which are within themselves so technical in nature,
which carry no particular prejudicial impact because of their
remoteness from emotional orgin, fail to elicit the primary
attention of the media. These are basic product issues and
little can be done to ift them into the process orientation of

the television media,
EFFICIENCY IN GO VE:ZNMENT

Only one of the assorted issues in the loose collection
catch all which had some possibility of testing the media's
range and avoid the appearance of shooting from the hip., This
issue deals with the cost of govermment., In an era of rising
govermment cost, none of the candidates could afford to exclude

from media coverage their position on this issue.
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Waggoner Carr was quoted as telling his supporters in Dallas
that he was declaring war on the high cost of govermnment and in-
voked a favorite talisman by stating that he would bring in busi-
ness to study ways to cut govermment cost.78 But it soon became
clear from the pronouncements through the media that the real
issue was a stete incomé tax, Dolph Briscoe declared from the
record of his opposition to any state income tax as a means of
raising any new revenue,’9

Had Preston Smith promised to keep state income taxes out
of Texas because "He feels a man's wages are small enough al-
ready after federal taxes, without taking more out by state in-
come taxes,80

Eugene Locke was cagey enough to raise the question of how
Smith was going to get the $L00,000,000 to support the education
program he proposed with new taxes; but Smith stuck to his position

that if he was Govermor there would be no state income tax,81
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NATURAL RESOURCES

The attention of the media to the other basic bread-and-
butter is;ues like transportation, natural resources, water
pollution, and development of water resources, air polution,
and the problems centering around industrial growth and busi-
ness expansion received only scattering attention by the
directors of the newscasting of K.C.E.N, If the coverage by
the station is any indication of its evaluation of these issues
from the standpoint of what they consider listener interest or
its own public policy, then the development of its programing
confirms a mundane attitude in this area.

Don Yarborough is pictured as calling vaguely for industrial
growth with a later amendment of one hundred industrial attraction
teams throughout the country to tell the story of Texas,52 Other
major candidates were equally as vague, The station was vague
and indecisive in its treatment of candidates positions on such
matters as minimum wage,83 automobiie insurance rates,ah and

transportation.85 Indeed it could not offer too much even on
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Smith in the area of preservation of natural resources.86

But the question of the pollution of waterS7 and air88
gave listeners a minor flurry which amounted at most to a
position like being against sin. There was a positive show on
the need for water development,39 but no candidate is shown
by the station to have developed a clear cut position on any

of the bread-and-butter issues.

86
Preston Smith, Scriptfile, March 27, 1968,

ST5ohn Hi11, Scriptfile, March 27, 1968,

8
8Don Yarborough, Scriptfile, March 27, 1968,

895awara Whittenburg, Seriptfile, April 15, 1968,



L5
SUMMARY
NATURE OF THE CAMPAIGN: CHAPTER II

In the light of an emerging literature on the television
media, Chapter II, The Nature of The Campaign, demonstrated
that television has not replaced the older strategies of
politicians that were geared to a slower, agrarian age. The
candidates must still keep up the pretense of facing the
people and discussing the issues. But the dimension of tele=-
vision, concerned more with process than product, has proved
to be absolutely necessary in creating the image that combines

the old with the new for successful candidacy,
MORAL AND EDUCATIONAL ISSUES: CHAPTER III

The campaign develops certain hot issues which either the
prejudice of the people or the alarm of the moment gives a
certain urgency. Law and order, liquor-by-the-drink, and para-
mutual betting are issues in this still rural orientated state
that have the power to get an emotional response, Candidates
sense when they are on sure ground, and the media's scorehead
eye and ear revealed every nuance of thought and action in these

areas, to either the benefit or detriment of the candidates favor-

ed or frowned upon,
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